
SEVENTEENTH CONGRESS OF THE ) 
REPUBLIC OF THE PHILIPPINES )
First Regular Session )

SENATE
P.S. Resolution No.

■If, auG25 rao-Jis

11 :t
in  '

Introduced by Senator Richard “ Dick”  J. Gordon

RESOLUTiON
DiRECTiNG THE COMMITTEE ON ACCOUNTABILITY OF PUBLIC OFFICERS AND 

INVESTIGATIONS (BLUE RIBBON) TO CONDUCT AN INQUIRY, IN AID OF 
LEGISLATION, INTO THE POSSIBLE MALFEASANCE, MISFEASANCE, AND 

NONFEASANCE OF PUBLIC OFFICERS IN THE IMPLEMENTATION OF REPUBLIC 
ACT 9593 OTHERWISE KNOWN AS THE TOURISM ACT OF 2009

WHEREAS, Republic Act No. 9593 otherwise known as the Tourism Act of 2009 was 
passed and signed into law on May 12. 2009, and its implementing rules and regulations 
duly adopted on November 10,2009;

WHEREAS, in section 1, the Tourism Act declared “tourism as an indispensable 
element of the national economy and an industry of national interest and importance, which 
must be harnessed as an engine of socio-economic growth, and cultural affirmation to 
generate investment, foreign exchange and employment, and to continue to mold an 
enhanced sense of national pride for all Filipinos.”

WHEREAS, the Tourism Act oriented the tourism industry of the country toward 
sustainable tourism development, restating the mandate of the Department of Tourism 
(DOT), and reorganizing and redirecting the Philippine Tourism Authority (PTA) as the 
Tourism Infrastructure and Enterprise Zone Authority (TIEZA) and the Philippine 
Conventions and Visitors Corporation (PCVC) as the Tourism Promotions Board (TPB);

WHEREAS, in order to attain the goals of sustainable tourism development for 
economic and cultural growth, as required by Section 36 of the Tourism Act, the National 
Tourism Development Plan for 2011-2016 was adopted, which on page viii set as a target 
over 10 million international arrivals and 163 million domestic tourist trips by 2016;

WHEREAS, centrally critical to the implementation of the Tourism Act was the 
synchronous implementation of (1) improved accreditation, standards and human resources 
development under the DOT to improve the quality of facilities and services in the industry: 
(2) an integrated promotions and marketing plan under the TPB to increase awareness and 
appreciation, both locally and internationally, of the Philippines as a destination: and (3) the 
rapid development and establishment of Tourism Enterprise Zones under TIEZA to increase 
and improve the ability of the Philippines to accommodate more tourists, provide better 
attractions, activities and amenities, make such zones more accessible, in a manner that is 
environmentally, socially and culturally responsible;






